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6 | Introduction & Executive Summary (Randy Wilson)

Introduction

On August 23-25, 2004 a conceptual design charrette was con-
ducted for the Town of Pacolet, South Carolina. The charrette
1s a short, intense process that marries local input with outside
expertise to develop recommendations or solutions to particular
problems, issues or opportunities.

The purpose of the charrette was five-fold.

* To assess the market and propose economic development
strategies to position Pacolet to prosper.

» To craft image and marketing concepts to tell Pacolet’s unique
story in creative and compelling ways.

* To design a conceptual master plan to help guide the
future physical development of the Town.

* To develop implementation recommendations to take the charrette
results into a physical reality.

* To create a community covenant that would shape all future
planning and implementation.

The charrette was an outgrowth of a collaborative relationship
between the Town of Pacolet and Clemson University’s Institute
for Economic and Community Development. Clemson Uni-
versity asked Community Builders, a South Carolina nonprofit
experienced at conducting charrettes, to assemble a design team
of experts to facilitate the charrette. The team was made up of
the following:

* Randy Wilson, Design Services Manager, Community Builders

* Beppie LeGrand, Program Associate, Community Builders

* Tripp Muldrow, Principal, Arnett Muldrow & Associates

* Rick McMackin, Principal, LandPlan Group South

* Charles Howell, Landscape Architect, LandPlan Group South

* Don Ham, Clemson Forest Resource Professor (Emeritus) & Principal,
The Laurus Group

* Anne Marie Johnson, Nonpoint Source Education Coordinator, DHEC
Bureau of Water

* Martin Meek, Architect, Campbell, Meek & Associates

» JoAnne Doshier, Marketing Consultant & Designer, Doshier Designs

» Ben Muldrow, Graphic Designer & Marketing, Arnett Muldrow &
Associates

* Ben Boozer, Director, Clemson University Institute for Economic &

| Community Development

» Ellen Strother, Environmental Landscape Specialist, Clemson Institute for

TiGHTLY WOVEN Economic & Community Development
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* Barry Beasley, Director of River Conservation & Planning, SC
Department of Natural Resources

» Ernie Denny, Program Facilitator, S.C. Botanical Gardens at
Clemson University

* Dan Jepson, Community Qutreach Initiative Coordinator, Partners
for a Healthy Community

» Steve Rivers, Landscape Designer, Rivers Landscape Design

» Jimmy Walters, Piedmont Region Urban Forester, SC Forestry
Commussion

The Town of Pacolet and the charrette team would like to thank

the following entities for making this charrette possible:

« A grant from the South Carolina Department of Commerce

« Grant writing services provided by the SC Appalachain Council of
Governments

* A Urban and Community Forestry grant from the SC Forestry
Commission

The charrette team would also thank the following individuals:

» Mayor Elaine Harris: Her enthusiasm is contagious and her passion
for the future of Pacolet is inspirational. She tirelessly attended to our
every need during the course of the charrette.

* Betty Littlejohn and Sarah Isaac: These dear ladies were at our every
beck and call, providing us with much-appreciated refreshments and
encouragment.

* All the individuals who provided food and housing to the charrette
team. Your hospitality was more than gracious and the food more than
generous.

* And last, but certainly not least, all the concerned citizens of Pacolet
who took time out of their busy lives to give us the wisdom of their
input that guided the results of the charrette found herein.

i
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8 | Executive Summary

Overview: The Town of Pacolet is poised for progress. Boasting assets
that range from its passionate citizenry, to a rich architectural heritage,
to beautiful natural resources, Pacolet is on a quest to become the best
it can possibly be. While change is necessary and inevitable, it can also
be met with anxiety. Thus, the Town engaged in the charrette process
to develop a community-wide vision of where it wants to be in the
years to come.

Community Covenant: The Town of Pacolet is a strong faith-based
community, therefore, the concept of “covenant” is not a foreign one.
Just as in scripture God made a covenant, or promise, to His people,
the Community Covenant for Pacolet is a promise the community
makes to itself and generations to come for the values they hold dear
and principles they desire to guide their future.

Economic Development: Traditional business recruitment rmains an
important part of any communities’ economic development strategy.
However, it is important for Pacolet to think beyond merely attracting
industry and to begin to see the following as legitimate and appropriate
forms of economic development. Amenity provision, incentives and
financing, events and activities, planning and preservation, and finally,
image and marketing will all play a key role in how you prosper on
your own terms.

Master Plan: While a key benefit of a comprehensive master plan is to
guide physical improvements, an equally important role it plays is to
inform what NOT to do! The tyranny of the urgent and the quick dollar
can undermine long-term, sustainable prosperity. Therefore it is impor-
tant to have a clear vision for your future place that informs all your
planning and funding decisions.

Image & Marketing: Pacolet must tell its unique, authentic story n
compelling ways to build internal pride for its community. Likewise,
this campaign must inform those outside of Pacolet as to why they
should visit, live and work here. Pacolet has much to offer and it is
only a matter of letting others in on your secret.

Implementation: It has been said, “To plan is human, to implement is
divine.” Without a clear strategy to move from plan to reality, the most
creative ideas may come to naught. Contained herein are suggested
strategies for organization, funding, and implementation to move the
ideas generated during the charrette to a completed vision of the future
Pacolet.

PACOIET
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10§ Community Covenant (Beppie LeGrand)

Why should a community write and commit to a Community
Covenant?

Because it is important that all citizens believe in and support
future change which is necessary. It is also important that the
Covenant represents and memorializes the values that the citi-
zens hold dear.

The first draft of a community covenant developed by citizens
of Pacolet follows at right.

T R, ¥
TIGHTLY WOVEN
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Pacolet Community Covenant

We, the people of Pacolet, hold the following to be true that we:

* bear responsibility for the future of our community;

» continue as stewards of natures’ blessings entrusted to us
in this place;

» cherish and protect our community, its people and all our
assets ensuring sustainability for generations to come.

Acknowledging these truths, we commit to one another and our
community the following:

* to preserve the character of our community

* to care for one another, especially guiding our youth and
caring for our aging population

* to recognize, celebrate and accept diversity at all levels

+ to continue the Pacolet tradition of neighbor helping
neighbor

* to realize our connection to the river and its role in our
lives

* to preserve and celebrate our natural, physical and cul-
tural history

* to provide recreational and learning activities for our citi-
zens

* to plan and manage future growth as to benefit our com-
munity

* to promise a life long commitment to our home, Pacolet.

Committed to and signed this day

PACBIET

S menn
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14 | Economic Development Assessment (Tripp Muldrow)

Introduction: The Big Picture for the Future of Pacolet

For many years, Pacolet has been a community that has faced
adversity through the loss of jobs related to the textile industry.
Once “the pride of the Piedmont,” Pacolet faced the decline of
many similar communities in the region as textile jobs went
offshore and the accompanying services and amenities of tradi-
tional Mill Village life faded along with the jobs.

Residential Growth

The future of Pacolet is quite different than that of the past. In
fact, the Pacolet area is poised for monumental change in the
coming decades as residential development “discovers” this
part of Spartanburg County. Pacolet has already the home of an
array of amenities and assets that help augment this position. It
1s the home to an excellent school system that is unparalleled in
its personal attention to students.

Pacolet and the surrounding areas have low land costs and

a number of large available tracts both in and near the town.
These areas, with readily accessible water and sewer service
present attractive options for future residential development.

With a commute to downtown Spartanburg of less than 20 min-
utes on a four lane un-crowded highway, Pacolet is positioned
to be close to the employment options of its big city neighbor.
Yet, employment options such as Disney and the uncompleted
Dollar General distribution center have brought jobs to Pacolet’s
“back door.”

Perhaps the most interesting future development impact will be
the proposed “connector” between Interstates 26 and 85. This
road, while not yet funded, has strong support from local politi-
cal representatives. While a definitive route has not been de-
termined, all of the proposed routes pass very close to Pacolet.
The development of this route can have a significant impact on
Pacolet both from a residential and commercial standpoint.

Commercial Development

Commercial development almost always follows residential
development. Pacolet is no different. Consumers in the Pacolet
zip code currently have a buying power of about $51.4 million.
Stores in the Pacolet zip code are selling about $13.6 million.
This indicates pent up demand for a number of retail categories,
most notably restaurants and specialty retail shops. In fact, the

TigaTLY WOVEN
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data indicates that Pacolet can currently support over 10,640
square feet of additional restaurant space right now. The prox-
imity of Spartanburg, however, inhibits development in certain
other retail store types such as grocery and discount department

stores.
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Although many
individuals in the
community indicat-
ed a desire for a full
line grocery store in
Pacolet, the popula-
tion of the Pacolet
zip code can only
support 17,500
square feet of new
grocery store space.

10 Modern grocery
- stores are currently
between 40,000 and
60,000 square feet.

Pacolet stmply can-
not support such a
development at this
time.

When growth pro-
jections are exam-
ined, however, the
retail future of Pa-
colet looks bright.

These projections indicate that within five years, Pacolet is likely
to support a full line grocery store if it is able to attract shoppers
from the rural areas outside the Pacolet zip code. This growth
will also have impacts in all of the retail categories.

The Future Choice

The Pacolet community is poised for growth in first the residen-
tial and then the commercial sectors, Pacolet is wise to plan for
the future now. The community will be facing pivotal decision
in the coming years: will it evolve as a typical sprawling sub-
urb of Spartanburg replete with strip malls, tract subdivisions,
and the accompanying traffic and hassles or will is grow from
within utilizing its unique beauty, historic architecture, and rich
heritage of close friend and family connections? The key to this
decision is having a visionary plan, sticking with that plan, and
working hard toward those goals.

§ TRy
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The Economic Development Priorities for Pacolet

Traditionally, recruiting and retaining industrial development
has been the primary focus of economic development efforts in
rural communities across South Carolina. While industry re-
mains important, Pacolet should take on the full realm of eco-
nomic enhancement by embracing its existing assets as a tool
for future success. Ultimately, the town of Pacolet itself will
be its greatest economic development tool. This approach will
take creativity and courage and is much more incremental in
its goals. It involves pursuing development through five tech-
niques:

1. Amenity Provision — enhancing the aspects of Pacolet that
will make it unique and creating places in the community
that can be catalysts for private development.

2. Incentives and Financing — packaging the various money
resources available to Pacolet to ensure success.

3. Events and Activities — creating events that attract people
to the community on a regular basis, expose new people to
Pacolet’s assets while strengthening community pride.

4. Planning and Preservation — protecting the components

of Pacolet that set it apart in an otherwise homogenous mar-
ket such as its lush landscape, its mill village architecture, its
small town character, and its historic resources.

5. Marketing and Image — sharing the word about Pacolet’s to
its citizens, visitors and future investors.

1. Amenity Provision

Several projects emerge as priorities in creating and enhanc-
ing amenities for Pacolet. These include the renovation of the
Amphitheatre to its former glory, creating more gateways to the
community to direct visitors to the various sections of Pacolet,
completing a network of trails in the community that will be a
unique recreational asset, opening access to the Pacolet River
for recreational activities and a project renovating the old Cloth
Room Building as an economic development catalyst project.

The old Cloth Room is now owned by the City of Pacolet. This
building, the last remaining mill building in Pacolet, has a rich
history as one of the oldest structures in the community. Reno-
vation of a portion building should be a top priority for Pacolet
to create a multi-purpose community meeting hall including
movable walls to create breakout rooms, a warming kitchen and
an indoor/outdoor marketplace. We are calling this building
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the Cloth Room Market to reflect the history of the community
and its new role as a centerpiece of Pacolet. The building can be
a truly multipurpose space and can host a variety of activities
for Pacolet including:

Job Training Programs

Adult Education

Art Gallery

Art Shows

Artist Studios

Family Reunions

Health Screenings

Wedding Receptions

Public/Private Functions

Rummage Sales

Fruit and Vegetable Market

Plant Market/Nursery

Music Performances

Plays

Recitals

Church Retreats

Corporate Meetings

Pig Pickins’/Dinners

Fundraising

Summer Learning Institute

Exercise Classes

With the catalyst project in place in the front of the building, it
is hoped that the remainder of the building will become more
marketable for redevelopment and the surrounding properties
would, in turn, become valuable for economic development.

2. Incentives and Financing

Any project of this nature will require financing. Fortunately for
Pacolet, a number of resources are available for the community
to fund project. The following is a list of financing options and
our recommendations for how they might be used:

Community Development Block Grant Funds (CDBG): CDBG
funds are federal dollars allocated to local communities. They
have traditionally been used for housing rehabilitation but
funds are available for a limited number of economic develop-
ment projects. Some of these funds could be used for the job
training and educational uses in the Cloth Room market. Typi-
cally CDBG funds are available up to $500,000 with a local
match.

i
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TEA3 Grants: Spartanburg County has developed a master
plan for projects to use the TEA3 grant money. TEA3 money
is federal transportation money available for alternate modes
of transportation, enhancements of roadways, and other trans-
portation related projects. The trail system in Pacolet has been
identified as a project that is eligible for Spartanburg County’s
share of this funding. It does require a 20% local match.

Rural Infrastructure Funds: Rural infrastructure funds have tra-
ditionally been used in “rural counties.” Once the core moneys
are allocated to these counties some money is available to other
areas of need. Pacolet can probably qualify as an area of need
under the requirements for the State. We recommend that these
infrastructure dollars go toward completing the sewer line for
176 businesses in the downtown area of Pacolet.

Recreational Trails Program (RTP): The State Trails Grant is
available for projects that create trail linkages and are part of an
overall strategy for trail improvement across South Carolina.
Pacolet’s network of trails could be eligible for funding under
this grant.

Land and Water Conservation Funds (LWCF): This is also a
federal program that provides for a 50/50 match up to $250,000.
This grant could be used for projects related to improvements
along the Pacolet River.

Recreational Land Trust Fund (RELT): The RELT is a state
funded grant program for the purpose of acquiring property for
public recreation. RELT funds are available for local and state
government agencies and are a 50/50 match.

Parks and Recreation Development Fund (PARD): The PARD
grant program is to be a non-competitive program of grants to
eligible entities within each county area for planning and devel-
opment for new parks and recreation facilities or renovations of
existing facilities. The actual grant awards are made on a project
by project basis. Eligible costs will be reimbursed at a rate of
eighty percent. The fund is to be used for permanent improve-
ments to public park and recreation facilities. Each application
must have the endorsement of a majority of the legislative del-
egation members of that county area. For more information see,
http://www.scstatehouse.net/coderegs/c133.htm.

SCPRT Tourism Marketing Partnership Program: The Tourism
Marketing Partnership Program is a reimbursable matching
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grant that provides assistance in the development of innovative
and effective marketing projects that attract visitors to the State
of South Carolina. For more information see, http://www.dis-
coversouthcarolina.com/agency/grantstourismpartner.asp

Hospitality Fee Funding: Every local community in South Caro-
lina has the option of passing a local hospitality fee of 2% that
would augment sales tax on prepared food and beverages in
restaurants. This fee must go to improve tourism and recreation
related amenities for a community. A quick estimate for Paco-
let shows that this fee could generate about $16,600 annually.
Bonds can be issued against this fee which could result in about
$150,000 in improvements up front.

Tax Increment Financing (TIF); Tax increment financing has
been an innovative tool to provide public infrastructure to major
developments in a community. It uses the “tax increment”
created by new investment to issue a revenue bond for public
improvements. It does not raise taxes on a property, but rather,
capitalizes on property value increases that naturally take place
when new investment occurs. For Pacolet, a TIF project is prob-
ably on the longer term horizon but a tool available nonetheless.
In addition to these grants and financing techniques, there are

a number of private sector foundations and individuals in the
community that can help fund improvements including: the
Mary Black Foundation, the Spartanburg County Foundation,
Milliken, and others.

Most importantly, however, is private sector investment. [t is
the investment in projects by private companies and individu-
als that will reap the richest dividends for Pacolet provided they
are quality projects that are respectful of the character of the
community.

Fortunately, there are a few incentives available to the private
sector that could enhance the appeal of Pacolet as a place to
invest. The Textile Revitalization Act Tax Credit provides a 25%
income tax credit or a 25% property tax credit to investors who
redevelop old textile properties. Most of the vacant land in Pa-
colet proper qualifies for this credit.

The federal and state Historic Preservation Tax Credits are
available for properties that qualify for the National Register of
Historic Places. These credits could be available for some sig-
nificant buildings and sites in Pacolet.

PoiseD For PROGRESS
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3. Events and Activities

While not often thought of as economic development tools,
events and activities can be one of the prime foundations for
new investment in a community. They provide needed ex-
posure to a community, attract people on a regular basis, and
reinforce community pride.

Pacolet already has a strong calendar of events full of activities
ranging from the Indian Summer Festival, to the widely known
Christmas season lights and live Nativity scene, to the regu-
larly scheduled “pickin and grinning” that happens weekly at
the amphitheatre. Strong Churches and Schools augment these
activities in the community.

We recommend that Pacolet create a committee responsible for
marketing existing events and creating new events. The com-
mittee should be vested with the religious and educational
community in Pacolet. We are calling the committee Team F3:
centered on events that focus on faith, family, and fellowship.
The new events should be simple, regularly scheduled activities
such as a Spring fellowship series that might include: the Great
Pacolet Rummage Sale or the Upstate’s Largest Covered Dish
Supper. The summer events could be a Family Learning Insti-
tute that would focus on the arts, the history of Pacolet, garden-
ing, and the great outdoor resources of Pacolet.

Team F3 can actively promote their activities to the surrounding
areas and use area churches as a vehicle to communicate up-
coming activities.

4. Planning and Preservation

As mentioned before, planning for the future will be one of
Pacolet’s most important tools in ensuring future economic
health. Pacolet has a strong historic character, a plentiful stock
of mill village architecture, a rich landscape, and maintains the
feel of a small town.

Pacolet was built from 1890’s through the 1920°s and retains
over 250 Arts & Crafts Residences. Over 15% of these resi-
dences are intact. The Pacolet community represents one of the
largest concentrations of Arts & Crafts buildings in South Caro-
lina — a style of architecture that is as popular now as it was in
the 1920’s. In fact, the First Baptist Church is one of the finest
examples of Arts & Crafts Interiors in South Carolina.
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To preserve this rich historical legacy, Pacolet should document
the historic resources of the town through an historic preserva-
tion inventory. This inventory would identify significant prop-
erties individually eligible for listing on the National Register of
Historic Places. Once these properties are listed on the National
Register, they can then be eligible for the Historic Preservation
Tax Credits mentioned above.

National Register Listing alone does not protect the historic
building stock. Ultimately, Pacolet will want to establish a lo-
cal design review district and historic preservation guidelines
to provide assistance to property owners with renovations and
protect the community from insensitive demolitions and altera-
tions to historic buildings.

See Appendix A: “Historic Architectural Fabric Assessment,” by
Martin Meek for more information concerning this topic.

The landscape and tree cover of Pacolet is also an important
resource.

* Earle Draper was the landscaper responsible for the design
of Pacolet.

» Pacolet had a nursery for residents to use for plant material.

* Roger Milliken’s reverence for trees influenced Pacolet over
the years.

*» Pacolet remains a lush urban forest.

» Of the many benefits provided by urban forests/trees, Paco
let should capitalize on the proven economic benefits.

* Survey of homeowners believe that landscaping adds 7% to
15% to the value of their homes.

* Real Estate appraisers regularly appreciate property values
when tree cover is present

* Studies show 3% to 9% increases in sales prices of homes
with treecover

» USDA study showed that wooded tracts of land sold for
30% premium

*» Source Don Hamm, Clemson University

* Develop a tree program that maintains, replenishes, and
increases the generational legacy of our trees.

» Pacolet should have a professional urban tree/forestry pro
gram to include:

» Evaluation of trees on or potentially impacting public land

* Planting/replanting

PaceuT]
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* Management

* Maintenance

* Pacolet should develop and implement a comprehensive
tree protection ordinance.

* Pacolet should incorporate urban tree/forestry/tree infor
mation/curricula in the school system.

* Educational activities should raise awareness of the intrin
sic relationship between the people, the trees, and the
river.

See Appendix B: “Urban Forestry Recommendations for Pacolet,
South Carolina: Education, Management, and Policy” by Don
Ham for more information concerning this topic.

See Appendix C: “Urban Forestry Report,” by Jimmy Walters for
additional information concerning this topic.

In addition to the preservation and landscape protections, some
simple alterations to the general planning and zoning docu-
ments for Pacolet could create flexibility for the community.
Pacolet should explore a cluster zoning ordinance for open
space preservation in the community and to allow more flexibil-
ity for developers. Cluster zoning allows a developer to group
density in an area while providing for open space. The com-
munity should also look at protections for the Pacolet River, one
of the most important assets to the town. As the Pacolet River
becomes more accessible to the community, promote and imple-
ment land management and development practices that affect
water quantity and protect water quality.

See Appendix D: “Greenspace Considerations for Pacolet,” by
Anne Marie Johnson for more information concerning this topic.

5. Image & Marketing
See Chapter 5, “Image & Marketing Campaign,” beginning on
page 34.
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Physical Conditions Master Plan
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Victor Park Site
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Existing Conditions / Site Analysis

The Town of Pacolet is a quiet community approximately 15
miles southeast of the City of Spartanburg along SC Hwy 176 in
the rapidly growing upstate region of South Carolina. Through
analyzing the physical site and interpreting citizen comments
during the multiple public input sessions the following issues
were revealed:

» Entrance to the Town is extremely ambiguous and lacks a
sense of arrival.

* The Central Business District is deteriorating and lacks a con-
nection to the community, which is exacerbated by the Railroad
corridor running between the CBD and the majority of residen-
tial areas.

» The Pacolet River, running thru the heart of the community,
is a wonderful resource for recreational and educational oppor-
tunities but has extremely limited access and is currently under-
utilized.

* The existing road networks are somewhat unsightly and lack
provisions for pedestrians.

* The unsightly conditions of the Historic Mill Ruins are cur-
rently a highly visible blemish near the Town Hall and center of
municipal facilities.

* Along with the destruction of the old Mill building was the
demolition of an architecturally significant Hotel / Inn structure
and multiple residential structures of the Victor Park Village.

* There is an extremely limited housing market, which makes it
difficult to attract new residents and businesses.

* There is a strong sense of community pride within the re-
maining residents.

* The existing amphitheater is deteriorating and not safe for
public gathering functions in its current condition.

* There are large areas of open farmlands that provide develop-
ment opportunities.

* There is an expressed desire and need for more recreation op-
portunities both passive and active.

* Most community gatherings are faith based related and are
well attended.

» Since the closing of the Mill, the primary industry is the
Granite Quarry near the outskirts of the Town. The Quarry has
historically been extremely supportive of the needs of the com-
munity.

+ Dining opportunities are limited to fast food establishments
and local catering services.

+ Overnight accommodations are non-existent,



(Text & Drawings: Rick McMackin & Charles Howell, The LandPlan Group South;
Before & After Renderings and Digital Photographs, Randy Wilson)

Above: Gateway [ntersection: Existing Conditions

Gateway Inlersection:
Highway 150 @ Highway 9

Existing conditions feature a plethora of
overhead utilities, an absence of directional
signage 1o the historic village arca of Pacolet
or to the commercial district of Pacolct.
Additionally, the chiel gateway intersection
features an abandoncd gas station and the
abscnce of any strectscape amenitics provides
no consistent design theme leading from the
gatcway, along automobile corridors, to the
historic downtown arca.

The proposed conditions feature mast arm
traffic fixtures in licu of overhcad utilitics,
clearly marked and textured pedestrian cross-
walks, and a consistent strectscape installa-
tion of trees, lights and banners, Welcome
signage and dircctional signs provide a sensc
of arrival and oricntation for the visitor

and resident alike, The proposed Team F3
organization is shown as being houscd in the
abandoned gas station and therefore, func-
tions largely as a visitor's welcome center.

Below: Gateway Intersection: Proposed
Conditions
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Recommendations
The following recommendations are provided:

* Emphasize entrances to the Town at intersections along SC
176 with additional signage and planting enhancements.
+ Carry a consistent theme of streetscape elements (i.e. Historic
period light fixtures, street trees, sidewalks, etc.) from entrances
through all vehicular corridors with accent elements at all major
destination points (i.e. central business district, parks, and his-
toric sites).
* Develop a greenway trail providing pedestrian connectivity
between residential viilages, the central business district, the
middle and elementary schools, parks, the historic mill site and
Pacolet River.
* Work with Spartanburg County to establish a major regional
recreation park where existing ball fields are adjacent to unde-
veloped farmlands and opportunities for expansion.
* Define and market housing opportunities for new develop-
ment (i.e. reintroduce residences to Victor Park Village).
+ Establish a major destination site near the Town Hall and His-
toric Mill Ruins which may include the following elements:

- Public Parking area

- Large open lawn gathering area

- Terraced Bosque garden and plaza

- Interpretation Tower which can be seen from surrounding

villages and overlooks the Historic Mill Ruins and river

- Arbor covered river esplanade providing direct interaction

to the Historic Mill Ruins and the river itself

- Community Garden and information kiosk with related

park facilities.
* Provide river recreation opportunities to inctude, but not lim-
ited to canoeing, kayaking, rafting, fishing, camping, children’s
park, and water based education.
= Define and market opportunities for entertainment and din-
ing along the river corridor.
* Re-introduce Hotel / Inn facility at same location as previous
structure with architectural elements referencing the original
building.
* Restore existing amphitheater for community functions, such
as concerts, plays, etc.
* Encourage adaptive re-use opportunities in the few remain-
ing mill related buildings near the Town Hall (i.e. farmers mar-
ket, cloth room market, etc.).
* Market the Town of Pacolet as a family oriented community,
centered on opportunities such as recreation (land and water),
cultural arts, crafts, and faith-based activities.

Scc Rendcering: Page 27

Sece Renderning: Page 27

Sece Rendering: Page 34

Sec Plan: Pages 30-31; See Rendering:
Page 32

Sec Rendering: Page 33

Sce Chapter 5: Image & Marketing
Campaign
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R. Milliken Park

Existing conditions feature long, blank con-
crele walls to constrain the river and prevent
flooding, However, said walls also prevent
river access, and the overgrowth prevent
views to the river as well.

The proposed conditions feature the clearing
of the river walls to allow views to the river.
A concrcte arbor similar to that at Town Hall
and the Amphitheater define the river walk.
The Steeple/Bell Tower pays homage to the
church that cxisted at this site (sec painting,
page 33) and was swept away in the flood

of 1903. The Community Covenant is to

be eiched in the comerstone of the Steeple
Tower. Access to the top of the Steeple Tower
affords vicws down to the ruins of the mill.
The background fecatures the tree bosque plaza
& the renovated Fabrication Building. The
bird's eye perspective mural features the view
to this same arca of town during the height of
the textile mill era.

Below: Milliken Park: Proposed Conditions

Milliken Park Rendering

Above: Milliken Park: Existing Conditions




Cloth Room Market Rendering 31

Fabrication Building: Renovaled
as The Cloth Room Market

The Fabrication Building, the last remaining
structure from the Mill is in terrific condi-
tion. Nominal improvements only arc nceded
to retrofit the building for reusc,

The proposcd conditions feature the conver-
sion of the loading dock into a market. The
interior space is being considered to remain
largely open with sub-divisions for specific
use being done via moveable partitions. The
rendering depicts the opening and/or reinstal
lation of all the windows and clerestory. The
site adjacent to the Cloth Room Market is
idcally suited for festival-type activitics.

Above: Painting in Town Hall depicting the Mill with the
church in the forcground that was swept away in the flood
of 1903. Historians spcak of hearing the clanging of the
church bells as it was floating down the river.

Right: Fabrication Building: W o
Existing Conditions f g g ﬂ
i l i
5]

e

Below: Renovated *Cloth Room Market™: Proposed Conditions
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Victor Park Rendering

Victor Park

Existing conditions featurc a wonderful
central mall/median with a criss-crossed road
patiern. The flanking ficlds feature sidewalks
sct back generously from the mall-bounding
onc-way roads. Beyond the sidewalks arc the
sites where the mill supervisor residences
once stood. Service access roads to the rear
of the site arc at the perimeter of the flanking
ficlds.

The proposed design features the reduction
of roadways through the mall/median to only
one at the mid-point (and that primarily for
emergency vehicle turnaround only). This
reduction in vehicular access provides an
idcal pedestrian environment ideally smited
for festival events and activities. The flanking
ficlds maintain additional public greenspace
adjacent to the mall. The lights proposed for
the Town-wide strectscape flank the side-
walks. New, larger-scaled houses arc placed
similarly to whete the supervisor houses once
stood. Resident access to their homes are via
the scrvice roads behind cach row of housces.

Below: Victor Park: Existing Conditions
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34 Image & Marketing (Text: JoAnne Doshier; Graphics: Ben Muldrow)

The Town of Pacolet needs its own identity and a way to market
itself to prospective businesses, industry, investors and perma-
nent residents. The tasks for Pacolet include bringing industry,
commercial and retail to the area as well as positioning it as a
bedroom community for Spartanburg area.
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The corporate identity (featured at left) was based on a vintage
mill ledger from the turn of the century... something that ties to
Pacolet history but works well with its future. The type design
has an ‘old’ feel to it, with contemporary flourishes as well. The
tag lines are also positioning statements... ‘poised for progress’
and ‘tightly woven’ says so much while being short and strong.

The letterhead, business cards, etc. reflect the beauty and quiet
dignity of the town and make a professional, understated im-
pression. With this package, they’ll be able to deal with anyone
and be taken seriously. The logo for Pacolet would be incorpo-
rated in all departments. Applications would range from fire
trucks to trash cans to signage, etc. The design is strong and
works well in one color so it’s a cost efficient logo to reproduce.
By keeping it solid and simple, its reproduction is assured,
whether being copied or faxed.

PACOLT
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Linda Chadwick Elaine Harris
Willie Crocker, Jr. K
Donald Harmon Ao
Conley Jumper

Beay Linkjohn Timerhy R. Schultz
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A small information brochure would give an overview of the
area, both for potential residents and visitors... let them know
why they need to give us another look and get off the beaten
track and see this jewel that’s been hiding. Working with area
chambers and welcome centers, the info brochure will be dis-
tributed. Also, list Pacolet’s information in relocation guides
and calendar of events. Advertising opportunities include local
and regional newspapers, relocation guides and local, regional
and state information pieces.
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Working with what’s currently there and building from that, the
marketing plan covers every aspect that would attract tourism
dollars. Building on the history of the town, we focused on “the
Village of Pacolet” as our draw. This name conjures up images
of another time and the village site lives up to that. The lovely
old buildings, cottages and gardens transport the visitor back to
another time.

Our markets for the village include day-trippers in drive mar-
kets, including Atlanta, Charlotte, Spartanburg and Colum-

bia, Group tours coming to/through the area on their way to
Charleston and Myrtle Beach would love a stop in the middle

of the day for an interesting, authentc attraction. Partner with
other towns with 1 or 2 similar attractions and you’ve got a rea-
son for people to stop by. While the absence of abundant restau-
rants and retail might deter long stays, history and interesting
sites are something tour planners are always looking for.

The
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Pacolet can offer sites covering everything
from the revolution to Native American Indi-
ans, trains and quarry, not to mention
the textile mill, the town has some
things to build on. When the trails are
completed, that will be a big draw for
ecotourism as well. Expand mar-
keting for the festivals and events
Pacolet currently offers. When the
amphitheater is completed, create
and market an entertainment series
and bring people in for that.

music & laughter
from the amphitheater fill
the air...

arts & crafts
-WLL,"‘EE% bungalows
P "8@ transport you
AC L—- back to another time...

Pacolet,SC has Stories to Tell
- come listen...

T . - ?
¥ ol et e
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We’ll reach these people with consumer and business to busi-
ness magazine and newspaper ads, an info brochure and out-
door advertising at some point. There are advertising opportu-
nities with other chambers and nearby towns that we could be
included in. At some point, we’ll need a website for the town
and its activities.

Positioning for the ads focuses on the stories Pacolet has to tell...
Indians checking fish dams in the river, revolutionary troops
camped on the riverbank, the 2:10 from Spartanburg pulling
into the station... these create an image and intrigue and make
the reader want to know more. The call to action says “come
listen.” This encourages people to take another look at Pacolet
or check Pacolet out for the first time.

Graphically, logos were developed for the village and venues.
*The Village of Pacolet” logo ties nicely with the town of Paco-
let logo and they subtly reinforce each other. This is important
because we want to send a cohesive, compat-
ible message for both and there are times when
they’ll be used together. The logo incorporates
the architecture found in the village, the am-
phitheater, river and a cotton bloom... lots of
information in a pleasing visual style. This style
is applied to venue logos, residential develop-
ments and other sites as well. The colors and
design let visitors know they’re in the ‘tourist
areas’ and help direct them to the various sites,
The Arbors, Victor Park, Millikan
Park and The Cloth Room Market
are some of the venues we ad-
dressed. By bringing those in line
visually, we developed a cohesive
look for main tourist points. It will
be easy to expand and bring other
spots in line as they come to fruition.

PACQIET
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Signage will be important to get
people to the village, regardless of
where they’re coming from. The
structure of the sign incorporates
elements found around the village

- arbors, columns, granite bases and
lots of flowers, enhancing the cohe-
sive look, being pleasing to look at
and effective as well.

Ak
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Banners from the streetlights, benches incorporating machinery
from looms and an entrance sign to the park that harkens back
to the mill days are just some of the ways the theming will be
disseminated throughout the community.
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[ also strongly recommend trash cans with the city logo/village ogo on
it so people have someplace to throw their trash. we also talked about a
beautification program that might be called “Pacolet Pride” or “Pacolet
is Pretty Neat.”

On the 3, we wanted it to be a little more contemporary and dgier, but
still tie with the overall lock of Pacolet. The font is same and it has the
‘wave’ which reinforces the river and adds movement.
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46 || Implementation Recommendations (Ben Boozer)

1. The town should act as the “catalyst” for attracting attention
and investment Pacolet, especially, concerning the development
of new housing.
A. Develop a “Presentation Package” that includes the
products of the charrette, any incentives (not necessarily
financial) that the town might offer. Example, a speeded up
permitting process.
B. Existing planning documents to include the current com-
prehensive plan and any zoning maps, etc.
C. Convene meetings with key groups to discuss opportuni-
ties in Pacolet. Groups might include: realtors, developers,
grant making agencies both public and private, chamber of
commerce and economic development agencies, banks and
financial institutions, natural resource agencies.

2. Establish a “Development Team™ to continue the discussion
about the conceptual master plan and to begin the development
of a funding strategy for implementation.

The team should be composed of representatives of the town,
the COG, the County Planning office, Martin and Steve (for
their professional expertise), and key citizen leaders.

3. Establish the FFF Group described elsewhere in this report.

4. Look for opportunities for early implementation success.
Publishing one of the brochures, convening some of the above
mentioned meetings, etc. will continue the momentum and ex-
citement of the charrette.

5. Finally, be patient and persistent. It is critical to take a long
term view of the plan and to realize that implementation will
come incrementally over time. Winston Churchill is famous for
saying, “Never, never give up”.

PACALET
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Fabric Assessment




48 F Historic Architectural Fabric Assessment

{Martin Meek)
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Noted Designers working at Pacolet

» Joseph Emory Sirrine (1872-1947) Greenville, SC
- Factory #3 1892
- Factory #4 1900

* George Edward Ladshaw (1850-1926)
- Hydraulic Plan #1

* Frank Milburn (1868-1926) Columbia, SC
- Keystone Granite Company Hotel 1900

» Frank Collins Spartanburg, SC
- School 1921

* Luther D. Proffitt Spartanburg, SC
- High School 1929

» Earle Draper Charlotte, NC & Spartanburg, SC
- Landscape Desinger



YYDy Y Y

]

3

The Town of Pacolet, S. C. ¢. 1895

Interior of the Baptist Church ¢.1920

49
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TIGHTLY WOVEN

PACOLET PHASE I 1881-1920

MILL AREA

Cloth Hall 1890

Town Hall 1906

Salt Box Houses 1880-1890 — 2 found

“I” House with lean to 1880-1890 — 10 found
River wall and dams

i-House

FARMING COMMUNITY

McDowell House c. 1880
Coleman House c. 1900
Cotton Gin c. 1900
Methodist Church ¢. 1910
Commercial Row ¢. 1900
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MILL AREA

250 Arts and Crafts residences.
Approximately 15% intact — one of the largest concentrations of
Arts and Crafts buildings in the state of South Carolina

30% duplexes

70% single family
Baptist Church c. 1920 — one of the finest examples of Arts and
Crafts interiors in the state of

South Carolina
Methodist Church ¢. 1925

Baptist Church

Simplistic Duplex Complex Duplex
FARM COMMUNITY

40 Arts and Crafts dwelling 50% intact

LAt
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Craftsman Styles

TIGHTLY WOVEN

Baptist & Methodist Parsonages

Arts & Crafts Porch Detail

Craftsman style Bungalows ca 1905-1929

Culturally, it was a dramatic rebellion against the formality and the
excesses of the Victorian period, socially it was a period of growth for
the middle class, stylistically it marks the advent of modern industri-
al design (disguised as a return to nature), politically it was a period
of Nationalism as the United States began its ascendancy as a world
power.

Historical Background

The Arts and Crafts Movement dating from the 1880°s in England
(John Ruskin, William Morris, Oscar Wilde, et.al.) fomented artistic
revolutions across Europe and America: Art Nouveau in France, The
Secession in Vienna, Style Moderne in Russia, Gaudi in Spain, the
fantastical plant forms of the Jugenstil in Germany , the Mission fur-
niture and Craftsman Architecture of Gustav Stickley in New York.
The American form followed the blocky stylization of the English
more than the sensual curves of the continental Art Nouveau.
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54 Urban Forestry Recommendations (Don Ham)

Urban Forestry Recommendations for Pacolet, SC
Education, Management, and Policy

Donald L. Ham, Principal
The Laurus Group

Of the many benefits provided by urban forests/trees, Pacolet
should capitalize on the proven economic benefits.

1. Urban and community forests offer many environmental, so-
cial, aesthetic, and economic benefits to communities. Because
of the emphasis on economic revitalization, Pacolet should be
very cognizant of studies that have quantified and delineated
those benefits and improve the community tree cover to capital-
ize on those benefits.

2. Some of the benefits and studies include:
2.1. Natural resources important in relocation decisions
2.2. 5% - 15% increase in home sales prices
2.2.1. Studies; National Assoc. of Home Builders,
U. of Georgia, USDA Forest Service, etc.
2.3. Faster residential & commercial property absorption
2.4. Longer retention of commercial tenants
2.5. Value to builders
2.5.1. Lots with mature tree = higher value homes
2.5.2. Success = repeat business
2.6. Surveyed homeowners believe that landscaping adds
7% - 15% to the value of their homes
2.6.1. Survey, Weyerhaeuser Nursery Products
Division
2.7. Real estate appraisers regularly appreciate property
values when abundant tree cover is present
2.7.1. 7% on residential and 6% on commercial
properties
2.7.2. Survey, Trendnomics and the National Gar
dening Association
2.8. Research shows trees and landscaping increase sales
prices of homes
2.8.1. Mature tree cover added 6% - 9% to the
sales value of residential property in Manchester,
Connecticut
2.8.2. Sales values of residential properties with
trees in Athens, Georgia were 3.5% - 4.4% higher
than those without trees
2.8.3. Survey, USDA Forest Service
2.9. USDA Forest Service research
2.9.1. Wooded tracts of land sold for up to 30%
more than cleared land
2.9.2. 67% forest cover was found to be optimal
e 2.10. Value to Rental Properties
2.10.1. Higher occupancy rates
PACO‘UT 2.10.2. Increased rent pricing
SOLTT CARGIINA 2.10.3. ngher tenant retention
2.10.4. Easier marketing
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2.11. In a survey of upscale multi-family housing projects,
those with extensive, outstanding landscaping achieved
more revenue per unit, per month than similar projects
with less landscaping
2.12. In a survey of upscale multi-family housing proj
ects, those with extensive, outstanding landscap
ing achieved more revenue per unit, per month
than similar projects with less landscaping. (Survey, The
Danter Company)
2.13. Value to Businesses
2.13.1. Faster Property Adsorption
2.13.2. Better Customer Attraction
2.13.3. Slower Building Depreciation
2.14. Value to Tourism
2.14.1. Hotel occupancy rates in downtown Vir-
ginia Beach increased from 60% to 80% after a
substantial street tree planting was completed
2.14.2. Each year, more than 190,000 people go to
Macon, Georgia to see the city’s 160,000 cherry
trees in bloom. The 1990 festival attracted nearly
$4.3 million in revenue
2.14.3. Over 50 million visitors to botanical gar-
dens and arboreta every year

3. Additional and very excellent economic and social informa-
tion, as well as some education related topics, related to urban
forestry is available at the following web addresses:
3.1. Human Dimensions of Urban Forestry and Urban
Greening
http://www.cfr.washington.eduw/research.envmind/index.html
3.1.1. Nature and Consumer Environments
3.1.2. http://www.cfr.washington.edu/research.
envmind/consumer.html
3.1.3. Shoppers are increasingly interested in the
experience of shopping, as well as the goods and
services they expect to purchase. A series of stud-
ies has investigated associations between the
urban forest and people’s response to shopping
settings. Scientific results suggest that having trees
in the business district streetscape is an important
investment for a business community.
3.1.4. Several excellent fact sheets in this section
emphasize the value of trees to the business sector
3.2. Trees and Transportation
3.2.1. http://www.cfr.washington.edu/research.
envmind/transportation.html
3.3. Civic Ecology
3.3.1. http://www.cfr.washington.edu/research.
envmind/civic.html
3.4. Urban Forestry and Human Benefits
3.4.1. http://www.cfr.washington.edu/research.
envmind/urban.htm]
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Pacolet should develop, with professional assistance, a tree
program that maintains, replenishes, and increases the gen-
erational legacy of its trees. The program should begin with a
professionally conducted inventory:

1. A public tree inventory should include, at a minimum, infor-
mation on:
1.1. Tree location, tree size species, condition, surround-
ing conflicts, and maintenance recommendations
1.2. Volunteers can sometimes assist with parts of a tree
inventory, but assessing tree condition and making main-
tenance recommendations can be linked to safety and
liability issues and should be performed by a properly
qualified arborist or urban forester
1.3. Grants from the SC Forestry Commission may be
available to fund an inventory. Cost could range from a
few thousand dollars to ten thousand or more, depend-
ing on the extent of the inventory and amount of infor-
mation collected. Seek professional advice to structure a
proposal that will be appropriate and meaningful for the
community.
2. Evaluate trees on or potentially impacting public property.
This task is urgent!
2.1. The Town has numerous hazardous trees that are ei-
ther dead, have dead branches, or are structurally weak.
Such trees are especially obvious at the Town Hall and
in Victor Park (see illustrations following these recom-
mendations). These trees could fail at any time and cause
personal injury, death, or property damage.
2.2. This task would ordinarily be part of a regular tree
inventory. However, trees in the two areas mentioned
above are in serious enough condition that the Town
should move quickly on having them assessed and rec-
ommendations made for removal and/or appropriate
maintenance.
3. Develop and implement a professional tree planting/replant-
ing plan
3.1. Identifying new planting sites can be part of a tree
inventory.
3.2. Designing a planting scheme and selecting tree spe-
cies should be a conducted by a team that includes an
arborist or urban forester and a landscape architect or
designer.
3.3. Care must be given during selection to tree adapt-
ability to the site, surrounding above and below ground
conflicts, soil conditions, maintenance, etc. An arborist
or urban forester has the arboricultural and biological ex-
pertise for appropriate tree selection and proper planting
procedures. A landscape architect or designer provides
the design expertise. Proper planning is critical!
3.4. See the Urban Tree Species Guide — Choosing the
Right Tree for the Right Place (http://www.state.sc.us/
forest/urbsg04.htm; or available from the SC Forestry
Commission or Clemson Extension) for initial tree selec-
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tion ideas.

3.5. Additional information about planting is available
in the USDA Forest Service Urban Forestry Manual at
http://www.urbanforestrysouth.org/pubs/ufmanual/
index.htm

4. Have a professional arborist or urban forester develop a tree
management and maintenance plan following completion of the
tree inventory

4.1. See the Urban Forestry Manual mentioned above.

Pacolet should develop and implement a comprehensive tree
protection ordinance.

1. One of the more effective tools used by communities to con-
serve and improve their urban forests is the tree ordinance.
Often they are enacted in response to changes from rapid land
development,

1.1. Pacolet should be pro-active and develop a tree protec-

tion ordinance before the pressures of rapid land development
begin.

2. Tree ordinances range in complexity from simple tree replace-
ment standards to more comprehensive ordinances addressing
natural resource issues. When developing an ordinance, it is
very important that the tree ordinance meet the needs of the
community. Beware of copying any ordinance that was success-
ful in one community because different communities have dif-
ferent needs and therefore require a different type of ordinance.
3. Obtain professional assistance to develop a tree protection
ordinance. The SC Forestry Commission (SCFC) is an excellent
starting point. The SCFC has information on tree ordinances in
South Carolina and other ordinance information is available at
http://www.urbanforestrysouth.usda.gov/ordinances/index.

htm.

3.1. Use other ordinances as models to develop what is appro-
priate for Pacolet.

Pacolet should consider adapting appropriate aspects of the
English Community Forest Program as an integral part of its
effort to revitalize its economic development and its natural
resource and community heritage.

1. The English Community Forest Program is sponsored by the

Countryside Agency and Forestry Commission. Twelve Forests

have been created since 1990. Individual Community Forests are

constituted as local partnerships between the two national spon-

sors and the local municipalities covering the Forest area.

2. The Community Forests are not single acreages of trees but a Y,

variety of wooded and non-wooded sites which create greens- PACO

pace around towns that all can access and enjoy.
PoiseD For PROGRESS

3. The Community Forests transform the landscapes closest to
where most people live and work, assisting urban and rural
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regeneration and enhancing the health, well-being and quality
of life of local communities. Over half of England’s population
lives in or within reach of a Community Forest.
3.1. England’s Community Forests are near large metro-
politan centers, but the concept is ideal for small commu-
nities in South Carolina.
4. Community Forests started as a ten year experimental pro-
gram with an ambitious vision for the creation of well-wooded
landscapes in and around major urban areas for work, wildlife,
recreation and education. Since 1990 they have evolved and
grown into the leading exponents in England of environmen-
tally-led regeneration, developing the contribution of strategic
environmental change to a wide range of environmental, social
and economic agendas.
5. Each forest has adopted the following objectives:
5.1. To regenerate the environment of the Green Belt and
equivalent areas, where it is public policy to keep it open,
and help to ensure that it is permanently green and open.
5.2. To improve the landscape of the area, including rec-
lamation of derelict land, to create a visually exciting and
functionally diverse environment.
5.3. To increase opportunities for sport and recreation,
including artistic and cultural events, and access.
5.4. To protect areas of high quality landscape or histori-
cal or archaeological interest.
5.5. To protect sites of nature conservation value and cre-
ate new opportunities for nature conservation.
5.6. To provide new opportunities for educational use of
the area, and ensure the mosaic of habitats in the forest
can be used for the full range of environmental education
needs of the surrounding schools. Also to ensure that ur-
ban schools are not disadvantaged in meeting the needs
of the National Curriculum.
5.7. To protect the best agricultural land and increase
opportunities for farm diversification elsewhere in accor-
dance with Government agricultural and local planning
policies.
5.8. To establish a supply of timber and other woodland
products.
5.9. To achieve a high level of local community commit-
ment to the concept and involvement in its implementa-
tion.
5.10. To give public and private sector confidence in the
long-term prospects for the area and to provide a proper
base for investment. To improve the environment near
housing and local industry and to increase the value of
properties and businesses.
5.11. To seek private sector support to implement the
forest and to invest in leisure and other relevant service
sectors.
5.12. To create jobs in the new woodland industries, both
management of woodland and use of the raw materials.
To create jobs in the leisure industry developed in and
around the Community Forest. To sustain other local jobs
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by providing an outstanding environment as a compara-
tive economic advantage over competitor areas.
5.13. To complement the Government’s priorities for in-
ner cities, by providing for associated leisure and open
space needs at the physically closest locations. To remain
flexible in the light of changes, such as in the leisure mar-
ket.
6. The Red Rose Forest near Manchester is one of the 12 Com-
munity Forests. Its web site has some of the best examples of
how economic, social, and health research findings are being
used to justify and capitalize on green space. Study the many
aspects of the site to see what is adaptable for Pacolet.
6.1. http://www.redroseforest.co.uk/main.html. Along
the left side of the main page, which is titled “about red
rose forest,” are thumbnail photos that are links to other
areas of the site, including:
6.1.1. “forest products” - http://www.redrosefor-
est.co.uk/projects.html
6.1.2. “where to go, what to do” - http://www.
redroseforest.co.uk/wheretogo.html
6.1.3. “woodland and timber industries” - http://
www.redroseforest.co.uk/woodland.html
6.1.4. “publications” - http://www.redroseforest.
co.uk/publications.html and more
6.2. On the “forest products” page, click the links on the
right side for more information about health walks, tree
nurseries, woodland wildflowers and more
6.3. On the “where to go, what to do” page, click the links
on the right side for more information about events, new
trails, etc.
6.4. On the “woodland and timber industries” page, click
the links on the right side for more information about
woodland products and woodland industry support,
including new local industry and jobs created. Focusing
on local culture and crafts that utilize natural resources
to develop small cottage industries is a viable economic
thrust.

Pacolet should incorporate urban tree/forestry/tree informa-
tion/curricula in the school system.

1. Specific urban forestry curricula for elementary schools is
limited. However, several general environmental education
programs are available and could be adapted or used as is. The
programs listed below target various age groups.

1.1. Teaching KATE (Kids About The Environment).

http://www.teachingkate.org/index | .html

1.2. Project Learning Tree. http://www.plt.org

1.3. Treetures: http://www.treetures.com
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Web sites for arboriculture and urban forestry information.
1. International Society of Arboriculture: primary arboricultural
professional organization
1.1. http://www.isa-arbor.com/
2. TreeLink: “clearinghouse” of urban forestry information
2.1. http://www.treelink.org/
3. National Tree Trust: possible source of grant funds
3.1. http://www.nationaltreetrust.org/index.
cfm?cid=10000
4. USDA Forest Service, southern urban forestry sites
4.1. http://www.urbanforestrysouth.usda.gov/
4.2. http://plone.urbanforestrysouth.org/
5. The sites above will have links to many additional resources

Selecting a professional arborist or urban forester.

Because of the wide range of activities grouped under arbori-
culture and urban forestry, selecting the most appropriate indi-
vidual to assist with or consult on any specific task is not always
clear-cut. Selecting an individual who 1s a “Certified Arborist™
through the International Society of Arboriculture’s certified ar-
borist program (http://www.isa-arbor.com/certification/certi-
fication.asp) is often a good start but does not guarantee that the
individual has the most appropriate education and experience
for the task required.

A majority of Certified Arborists engage in tree maintenance
services and lack the knowledge and experience required for
consulting on tree protection during development, conducting
comprehensive inventories, developing ordinances, developing
urban forest management plans, etc. Additionally, some very
qualified arborists and urban foresters have elected not to be-
come certified through the voluntary ISA program.

When seeking a professional for a particular task, ask for advice
from the SC Forestry Commission urban and community for-
estry staff who may be able to suggest a list of individuals who
are best suited for the particular job. In addition always ask for
references, experience with similar projects, and any other cre-
dentials which may indicate professional competency.
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_ Figure 2. Large dead
Figure 1. Root rot fungus on Town Hall branches in Town Hall

water oak. water oak.

t fun-
gus on Victor Park water oak.

Figure 3. Large branch dieback on
Victor Park water oak.

Photographs of hazardous trees in Pacolet

The trees pictured above are structurally unsound, hazardous
because of their proximity to public activity, and should be re-
moved quickly. A comprehensive assessment of the condition of
trees on or impacting public property is urgent.
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64 | Urban Forestry Report (Jimmy Walters)

Jimmy Walters, Regional Urban Forester
SC Forestry Commission

Pacolet Charrette Report
Observations

Much of the tree canopy in Pacolet consists of declining water
oaks, approximately 85 years old.

Trees on private property show fairly good diversity of species,
and although they show little evidence of professional care, they
are in relatively good shape. Sugar Maple and Deodar Cedar
are common non-natives that are doing well.

The aerial photo in City Hall shows good tree cover along the
river and its tributaries in and around Pacolet. The siltation that
muddies the river apparently originates between

1-85 and the Clifton community. Forestry operations in recent
years seem to have maintained buffers according to SC’s Best
Management Practices for Forestry.

Recommendations

* Plans for development should include guidelines and/or
codes for preservation of green space; protection of quality trees
where possible and practical, during development and con-
struction; and planting of quality canopy trees. A healthy tree
canopy will:
- Prevent creation of an “urban heat island.”
- Retard runoff from increased impervious surfaces, thus
minimizing flash flooding in the creeks and river.
- Reduce siltation, helping maintain water quality in the
river.
- Make Pacolet a more attractive, marketable community.

» Adopt a tree and landscape ordinance to protect public trees
and establish standards for their care; designate a tree board or
town department to be responsible for the care, planting and
removal of trees and to manage a tree care budget; and establish
an annual community Arbor Day observance.

* Hire a professional, Certified Arborist to perform an annual or

biennial assessment of trees in public areas. Use this assessment
AC to develop an annual plan of work for tree planting and mainte-
Al nance.

TiGHTLY WOVEN
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* Develop a plan for managing storm damage to trees.
» After developing and implementing the tree ordinance, bud-
get, and work plan, apply for recognition as a Tree City USA.

Sources of Assistance for Tree Management

» The South Carolina Forestry Commission’s Urban and Com-
munity Forestry Program can assist in developing a tree or-
dinance; supply a list of Certified Arborists and other urban
forestry vendors; supply guidelines for selection, planting, and
protection of trees; and provide educational programs on tree-
related topics.

* The Urban and Community Forestry Financial Assistance
Program, administered by the SCFC, provides grants on a 50-50
match basis, to assist communities in establishing their forestry
and tree management programs. Grant information is mailed
out to communities and non-profit organizations in late January
or carly February. Contact the Regional Urban Forester for as-
sistance in applying for one of these grants.

* The International Society of Arboriculture (www.isa-arbor.
com) 1s a good source of information on tree care. The ISA is
the certifying organization for arborists; self-study information
is available from the ISA for individuals who want to become
Certified Arborists.

* The Intemet is full of information on tree care, urban forestry,
and arboriculture. There are a number of good university web
sites, and well as the US Forest Service, the various state forestry
agencies, non-profit organizations such as American Forests and
the National Arbor Day Foundation, and professional organiza-
tions such as the ISA the Tree Care Industry Association.

PACQIET
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Greenspace Considerations
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PACQIET
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Greenspace Considerations for Pacolet
Anne Marie Johnson
SCDHEC, Bureau of Water

Observations

Pacolet is a green jewel waiting to be discovered. This rural mill
village on the Pacolet River in Spartanburg County has a rich
history of mill town life, architecture, and surprisingly large
areas of green landscape. Nature has reclaimed much of the
demolished old mill, riverbanks, and former residential areas.
Though dependent on decisions made by the current owner,
these greenspaces if managed sustainably present enormous
possibilities to the community’s growth and economic develop-
ment.

It is interesting to note that even though Pacolet is located on
the Pacolet River, there is little physical or emotional connec-
tion between the community and the river. This is probably due
to the river’s historic inaccessibility and the river’s role in the
mill’s history. The river has the potential to be one of the stron-
gest selling points for the community. Along with the other
green landscapes in the community, it provides tremendous
opportunities for recreation, education and natural resource
protection and enhancement.

Recommendations

Pacolet needs to preserve, protect and enhance their green
landscapes. The following recommendations focus on greens-
pace stewardship and education, promotion of the community’s
green landscapes, and linking the importance of greenspace to
water quality protection. In order for the community to be good
stewards of the river and it’s protective greenspaces (riparian
buffers), they need to understand and be motivated to act on
what their connection is as a community and as individuals
with the health of the river.

Stewardship Education

» Conduct basic education on how the community’s land use
activities and individual behaviors will affect the river. River
education activities could be incorporated into community
festivals, curriculum in the school, and into church youth group
activities. However, for lasting stewardship to develop in the
community, people must have access to the river,
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Resource:

Watershed Ecology Center- USC Spartanburg, Curriculum and
hands-on activities specific to the Spartanburg area. Contact:
Ingrid Norris, Program Coordinator, (864) 503-5723

= Utilize the arboretum at the Elementary School to teach about
the native trees that grow along the river, and the role of trees
in our built and natural environment. Link the importance of
trees in the Town of Pacolet to protecting water quality in the
Pacolet River.

Resource:

SC Forestry Commission’s Project Learning Tree, an award-win-
ning environmental education program that focuses on trees

and forest resources.

http://www.state.sc.us/forest/refplt.htm

Contact: Jerry Shrum , Coordinator, (803) 896-8892,
jshrum@forestry.state.sc.us

* Link trails and water recreation and greenspace to schools and
community activities.

Promoting the Community’s Green Landscapes

* To encourage community unity and pride, build on Pacolet’s
horticultural heritage by including garden areas on municipal
properties and the inclusion of community gardens in new de-
velopment, both residential and business.

* Implement a home landscapes beautification program that
would involve the local church’s youth programs and schools.

* Create an intergenerational program between the seniors at
the T.W. Edwards Center and the Elementary School where se-
niors share their Pacolet gardening stories and experiences with
the students. The students could use this information to design
and plant their school garden. Produce grown by the students
and the student’s garden stories could then be shared with the
seniors. This could also be done with local youth groups.

Resource:

Landscapes for Learning, a Clemson University Program with
the Dept. of Sociology and Clemson Extension. This program
promotes environmental stewardship, environmental education
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(formal and nonformal), K-12 service learning, and community
strengthening through the creation and celebration of Learning
Landscapes. Contact: 9864) 656-7988,
http://business.clemson.edw/lflearn/welcome.html

Water Quality Protection

*» Develop and implement ordinances that include water qual-
ity protection best management practices such as Low Impact
Development techniques, preservation of buffer areas along the
river and tributaries, and mechanisms for green space and open
space conservation.

Resources:

Low-Impact Development Design Strategies, An Integrated
Design Approach. Prince George’s County, MD Department of
Environmental Resource Programs and Planning Division. For
copies of the manual, contact: Anne Marie Johnson, SCDHEC
(803) 898-4187, johnsoam@dhec.sc.gov

Better Site Design: A Handbook for Changing Development
Rules in Your Community. Center for Watershed Protection.
Ellicott City, MD

http://www.cwp.org/

Center for Low Impact Development
http://www.lowimpactdevelopment.org/

The Low Impact Development Center provides information to
individuals and organizations dedicated to protecting the en-
vironment and our water resources through proper site design
techniques that replicate pre-existing hydrologic site conditions.

Low Impact Development Strategies for Rural Communities,
Town of Warsaw, Virginia
http://www.epa.gov/ORD/NRMRL/Pubs/625R03003/

41 Weinstein.pdf

* Educate town officials on the benefits of greenspace and how
to preserve greenspace. Utilize regional land preservation orga-
nizations such as Upstate Forever, and the regional Council of
Government to accomplish this. This needs to be done prior to
development moving into the area. The town needs to have a
plan or at least a general assessment of areas they want to pre-
serve.
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Resources:

Upstate Forever is the grassroots, non-profit organization that

is promoting sensible growth and protecting special places in

the Upstate region of South Carolina. Contact: (864) 250-0500, or
http://www.upstateforever.org/index_flash.htm

Life at the Water’s Edge, A Shoreline Resident’s Guide to Natu-
ral Lakeshore and Streamside Buffers for Water Quality Pro-
tection in South Carolina. Clemson University Public Service
Publishing, 2004. WQL 24

Riparian Buffers?! What’s a Riparian and why should we buffer
it? SCDNR Job#01WR3465. Contact: Land and Water Steward-
ship Program (803) 734-9100 or http://water.dnr.state.sc.us

+ An assessment of topography, trees and other vegetation
should be done before trail implementation in the riparian
greenspaces in order to reduce disturbances to critical riparian
areas. Interpretive components should be included in the devel-
opment of these areas. Interpretation elements should include
water quantity and quality issues along with the natural and
cultural history of the river.

Summary

Pacolet’s green landscapes are one of its best assets. It will be
these natural resources that soon draw development to the
area. However, these natural resources will be the first thing
to go if there is not a strong commitment from the community
to develop sustainably. Pacolet has tough challenges and deci-
sions ahead, but there is also a wonderful opportunity to grow
without compromising the greenspaces and river that make the
community so special.

PN .
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Pacolet Charrette Schedule

Day One: Monday, August 23, 2004

10:00 Team Arrives, On-Site Orientation & Set Up

11:00 Driving/walking tour for Team (Preferably with
“Engaged Advocates”*)

12:00 Lunch (Preferably with “Engaged Advocates™)

1:00 Input Session 1 (“Engaged Advocates” & General
Public)

2:30 Input Session 2 (Government & General Public)

3:30 Team: Field Reconnaissance (Maps; Photos; More
touring; etc.)

5:00 Input Session 3 (Churches & Schools & General
Public)

7:00 Team Meeting/Dinner

Day Two: Tuesday, August 24, 2004

8:00 Input Session 4 (Business Community & General
Public)

9:30 Input Session 5 (Economic Development & Gen
eral Public)

11:00 Input Session 6 (General Public)

12:00 Lunch

1:00 Team Meeting and Work

7:00 Team Meeting/Dinner

Day Three: Wednesday, August 25, 2004
A M. Team Works
Follow up meetings
PM. Team Works
6:00 Public Presentation

* “Engaged Advocates” are those persons and entities that have skills,
viewpoints, and resources that can be brought to bear directly on
Pacolet’s planning efforts. They are invited to participate in the entire
charrette, but if they are unable to attend the charrette in its entirety,
participating in the tour and lunch and input during the time period
from 11:00-2:00 on Day 1 is strongly encouraged.

PACOLET

TiGHTLY WOVEN
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Pacolet Charette Tuesday, August 24 2004

Dennis Loving 1413 N Hwy 150, Pacolet, SC 29372
864.474.9778 satelliteDepot@Bellsouth.net

Teressa Coggins PO Box 400, Pacolet, SC 29372
864.474.3008 teressa.coggins@firstcitizensonline.com
April Palmer-Green 6490 S Pine St., Pacolet, SC 29372
864.474.0230 apalmergreen(@aol.com

Scott Spencer PO Box 956, Pacolet, SC 29372
864.474.0044 nbcfchurch@bellsouth.net

Pacolet Charette Monday, August 23 2004
Rock Adams Spartanburg County Council

864.574.2185

Nancy Horne 571 Asbory Rd, Pacolet, SC 29372
864.902.9994

Lanny Littlejohn 210 Deerwood, Pacolet, SC 29372
864.474.9329 mood5@bellsouth.net

Charles Hewell 221 Pickens St, Columbia, SC 29205
803.256.0562

Martie Bean 366 N Church St, Spartanburg, SC 29303
864.596.3462 mbean@spartanburgcounty.org

Lisa Bollinger 366 N Church St, Spartanburg, SC 29303
864.596.3472 Ibollinger@spartanburgcounty.org

Chip Bentley PO Box 6668, Greenville, SC 29606
864.241.4613 bentley@scacog.org

William Hogan 330 Glenn Springs Rd, Pacolet SC 29372
864.474.2172 hoganwp{@bellsouth.net

M/M Ray Davis PO Box 267, Glendale, SC 29346
864.579.8007 j-ray@spa3 kiz.sc.us

Karra Williams PO Box 143, Pacolet, SC 29372
864.474.1779

Ashley Harris 3611 Clifton-Glendale Rd, Spartanburg, SC
293207 864.579.3721

Pete Pillow PO Box 367, Glendale, SC 29346
864.579.8000 ppillow@spa3 kiz.sc.us

Pacolet Charette  Wednesday, August 25 2004

Allison Berry PO Box 91, Pacolet, SC 29372
864.474.1039 aberry@spa3.kiz.sc.us

Phil Harris PO Box 278, Pacolet, SC 29372
864.474.3500

Lloyd Teaster Pacolet, SC 29372

864.474.3240

Norman Band PO Box 587, Pacolet, Sc 29372
864.474.4125

TiGHTLY WOVEN
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Vivian Teamer PO Box 1203, Pacolet, SC 29372
864.474.2321
Ashley Harris 3611 Clifton-Glendale Rd, Spartanburg, SC
864.579.3721

Karra Williams PO Box 143, Pacolet, SC 29372
864.474.1779
Linda Chadwick PO Box 544, Pacolet, SC 29372

864.474.9494 Ibec46@earthlink.net

Glenda Congleton 440 Sunny Acres Rd, Pacolet SC 29372
864.474.2272

Curtis Congleton 440 Sunny Acres Rd, Pacolet, SC 29372
864.474.2272

Tanda Davis 150 Knuckles St, Pacolet, SC 29372
864.474.4347 tdavis150@bellsouth.net

Nettie Gentry 6261 S Pine St, Pacolet, SC 29372
864.474.2679 nettieg@charter.net

C.T. Fowler PO Box 569, Pacolet Mills, SC
864.474.2415

Chris Harris PO Box 1068, Pacolet, SC 29372
864.474.9114 chrisharrispfd@aol.com

Bobby G. Goyton 220 Briarwood Dr, Pacolet, SC 29372
864.474.2011

Christy Goyton 220 Briarwood Dr, Pacolet, SC 29372
864.474.2011

Billie J. Bryant PO Box 102, Pacolet, SC 29372
864.474.2025

Charlotte Dan 116 Rocking R Rd, Pacolet, SC 29372
864.474.2968

Hazel Hogan PO Box 255, Pacolet Mills, SC
864.474.2185

Lucille Phillips PO Box 76, Pacolet Mills, SC
864.474.2012

Fred Worry Kelly PO Box 275, Pacolet, SC 29372
864.474.2958

DeAnn Gofarte PO Box 248, Pacolet, SC 29372
864.474.3718

Franklin Mitchell 451 Zion Church Rd, Pacolet, SC 29372
864.474.2162

Ruth Weathers 294 Devonshire Lane, Pacolet, SC 29372
864.474.2764

Billy & Betty Howell 129 Rockport, Pacolet, SC 29372
864.474.0060

Peggy & Hal Murphy491 N Hwy 150, Pacolet, SC 29372
864.474.2330

Tony Davis 150 Knuckles St., Pacolet, SC 29372

864.474.4347 bon34543@yahoo.com
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Harriet Thompson 660 W Main St, Pacolet, SC 29372
864.474.3166

R.S. & Maggie Burns PO Box 714, Pacolet Mills, SC
864.474.2492

Bobby & Louise Byars PO Box 283, Pacolet, SC 29372
864.474.1023

Jim Thompson PO Box 1636

864.594.5024 Jthompson@spartanburgchamber.com
Carolyn Worth 265 Montgomery St, Pacolet Mills, SC
864.474.3979

Frances Sherbert PO Box 281, Pacolet, SC 29372
864.474.2549

Martha Thomason 150 McDowell St, Pacolet, SC 29372
864.474.4060

Cesar Wannamaker 151 Sunny Acres Rd

864.474.1200

Dianne Hardy 151 Gaston St

864.474.3704

Stephanie Monroe 100 E Main St R-4, Spartanburg, SC
864.327.0090 smonroe(@upstateforever.org
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Pacolet Public Input

One change:

Beautification

Jobs

Regain what the community had when it was the standard for SC
Restore demolished buildings

Create historic district of remaining assets

Raise awareness of Pacolet

Mixed housing

Controlled growth (find the “delicate balance™)

More retail: full service grocery with bakery and deli; dry clean-
ers, doctors (eye/dentist); restaurants

Revitalize mill village house and add more housing

Something to take place of mill (light industry?)

Everyone happy

State of the art recreation center with ball park/ family center
Family oriented development

Concerns for the future of the community:

Consolidation of towns

Retain good, godly, righteous, standards in community
Young people leaving

Maintain quality of schools and promote their success
Lack of quality housing stock (especially larger homes)
Growth that obliterates current “sense of place”

Lack of coordination/vision

Lack of continued good leadership

Favorite

Weather

People (friendly, compassionate, genuine, warm)
Home

Perseverance

Comfort level (safety)

History

Natural resources (river)

Schools

Rural atmosphere

Good leaders

e Community commitment
TIGHTLY WoveEN §  Potential
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Least favorite

Junk yard

Inability to recruit and retain businesses (why? — lack of loy-
alty/community support; lack of past vision)

Sparse population

Not a destination

Rental houses/appearance/absentee landowners

Lack of community pride (especially related to appearance
Restore? - visualize potential (eg. A future as appealing as old
village/mill atmosphere); encourage resident home ownership;
message re: quality of schools.

Re-sale value of homes

Lack of jobs

Lack of businesses

Apathetic people

Lack of available housing

Little growth

Impress a visitor

Horse at bridge

Old Pacolet gym

Town Hall - architecture

Old mill

School

Library

Montgomery Memorial Baptist Church
Layers of old mill village — view
Amphitheatre

Mother-in-law

Littered lots

Absence of businesses
Junk yards

Area towards Jonesville

Postcard

Horse statue at bridge

Christmas lights

People of Pacolet

Something depicting the pleasant weather

ST
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River

Trails

Rr history

Jumper cottage

Views (rod Berry’s pasture
Views of mill homes
Town Hall

The old stump
Amphitheater

The flood (story)

Old churches

Quarry

Trough, SC portrait

Rick Rowland sketches
Slogan with image of older person and child
Old YMCA

What keeps you in Pacolet?

Finances

Family

Happy here

People know you
Friendly

Calling (from pastor)

Center

T.W. Edwards Center

Town Hall

Mill (historically)

“Old Pacolet”

churches

schools

Victor Park — festival

Now: commercial district
Hardee’s (a.m.)

Schools

Then: railroad depot
Where town hall sits now
“old” downtown — Coleman store area

Post office

Library
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River

Not easily accessed

Has potential

Links history to present
Key to future

Thread through community
Links physical places

Make accessible — fishing — picnic — photography — canoe — pad-

dle boats — restaurant — trails

What one thing could the town do to jump start a revitaliza-

tion initiative?

Improve overall appearance
Improve Hwy 9 area

Concentrate on Park/amphitheatre
Open river views

Journalist

Mill town

Flood stories

Trojans baseball team

History before textiles

Indian history

Revolutionary War battles

Nukolls Planation

Pacolet river stories

1920°s - 940’s life

Betty Littlejohn

Swimming pool — was center of community
“Lights & Lollipops” (Thanksgiving to New Year’s Eve)

2 ST, o

| Pacorer |
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1. Barry Beasley, Director of River Conservation and Planning
SC Department of Natural Resources

Edgar Brown Building

Columbia, SC 29201

803.734.9095

beasley@water.dnr.state.sc.us

2. Ben Boozer, Community & Economic Development Director
Clemson Institute for Economic and Community Development
P.O. Box 23205

Columbia, SC 29224-3205

803.788.5700 ext 32

803.318.3702 cell

benb@clemson.edu

3. Ernie Denny, Creative Awareness Facilitator & Domino Devel-
opment

SC Botanical Garden

102 Garden Trail

Clemson University

Clemson, SC 29634-0174

864.650.8841

edenny@clemson.edu

4. JoAnne Doshier-Marketing Consultant & Designer
Doshier Designs

401 Turtlehead Dr.

Longs, SC 29568

843.390.4123

jd4019@sccoast.net

5. Don Ham, Clemson Forest Resource Professor (Emeritus) &
Principal

The Laurus Group

4912 Bayshore Drive

Seneca, SC 29672

864.654.8733 work

864.650.0999 cell

dham@clemson.edu

6. Elaine Harris, Mayor
Town of Pacolet

P.O. Box 278

Pacolet, SC 29372
864.474.9504
e¢h3500@charter.net
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7. Charles Howell, Landscape Architect
The LandPlan Group South

221 Pickens St.

Columbia, SC 29205

803.256.0562
chowell@thelandplangroup.com

8. Dan Jepson, Community Outreach Initiative Coordinator &
Domino Development

Partners for a Healthy Community

P.O. Box 1345

Anderson, SC 29622-1345

864.375.9190

djepson@anmed.com

9. Anne Marie Johnson, Nonpoint Source Education Coordina-
tor Bureau of Water

DHEC
2600 Bull Street
Columbia, SC 29201

803.898.4187
johnsoam@dhec.sc.gov

10. Beppie LeGrand, Program Associate
Community Builders

P.O. Box 11637

Columbia, SC 29211

803-933-1231

blegrand@masc.sc

11. Rick McMackin, Landscape Architect
The LandPlan Group South

221 Pickens St.

Columbia, SC 29205

803.256.0562

rmemackin@thelandplangroup.com

12. Martin Meek, Architect
Campbell, Meek & Associates
PO Box 3028

Spartanburg, SC 29304
864.583.1456 ext 201
mmeek@cmaarchitects.com
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13. Ben Muldrow, Graphic Designer and Marketing
Arnett Muldrow & Associates

P.O. Box 4151

Greenville, SC 29608

864.233.0950

ben@arnettmuldrow.com

14, Tripp Muldrow-Planner
Arnett Muldrow & Associates
P.O. Box 4151

Greenville, SC 29608
864.233.0950
tripp@arnettmuldrow.com

15. Steve Rivers - Landscape Designer
Rivers Landscape Design

236 Pineview Rd.

Spartanburg, SC 29307

864.809.3259 (cell)

864.948.0788 home

srivers1 @bellsouth.net

16. Ellen Strother, Environmental Landscape Specialist
Clemson Institute for Economic and Community Development
P.O. Box 23205

Columbia, SC 29224-3205

803.788.5700 ext 27

803.243.8888 cell

estrthr@clemson.edu

17. Jimmy Walters, Piedmont Region Urban Forester

SC Forestry Commission Urban and Community Forestry Pro-
gram

1803 Dixie Drive

Hodges, SC 29653

864.910.0139 cell

jwalt@emeraldis.com

18. Randy Wilson-Community Builders
Community Builders

P.O. Box 11637

Columbia, SC 29211

803-933-1231

rwilson@masc.sc
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Funds for this project were provided by the Urban and Community
Forestry Grant Assistance Program administered through the SC For-
estry Commission and funded by the USDA Forest Service.

The US Department of Agriculture USDA) prohibits discrimination

in all its programs and activities on the basis of race, color, national
origin, gender, religion, age, disability, political beliefs, sexual orienta-
tion, and marital or family status (not all prohibited bases apply to all
programs). Persons with disabilities who require alternative means for
communication of program information (Braille, large print, audio-
tape, etc.) should contact USDA’s TARGET Center at 202-720-2600
{voice and TDD),

To file a complaint of discrimination, write USDA, Director, Office of
Civil Rights, Room 326-A, Whitten Building, 14th and Independence
Avenue, SW, Washington DC 20250-9410 or call 202-720-5964 (voice
and TDD). USDA is an equal opportunity provider and employer.

E

Community Builders

The Work of the South Carolina Downtown Development Association
1411 Gervais Street

Columbia, SC 29201

(803) 933-122w phone

(803) 933-1299 fax

sccommunitybuilders.org

Compiled by Randy Wilson, AlA
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